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I'm obsessed with the mediums and the messages that make us who we are. I’m an executive strategist for change. I’m also an 
organizer, fundraiser, publisher, and facilitator. For two decades, my work has focused on what it means to be independent, and how an 
organization’s financial model finds its way into all other structural threads. My gender identity informs how I move through the world and apply 
my skills to dismantle all systems of oppression and build more equitable environments. I am always questioning our current understanding of 
ourselves and others and how we can allow each person the agency and space we need to define our own stories. In one way or another, my 
career has reflected a structural approach to these foundational questions. 

_______________________________________________ 

 Professional Experience !i 

Chief Strategy Officer – ThinkShout                                                                                                                                       April 2020 – Present
• Partner with executive team to determine financial model for a team of 40 and annual revenues of $5.5 million
• Oversee strategic and creative teams ensuring innovative, high quality solutions that deliver value to a wide range of clients
• Establish, communicate, and implement company-wide strategic plan
• Right-size strategy and creative teams towards needs of client and internal team. Make and communicate difficult staffing decisions.
• Deliver timely and critical feedback to peers, direct reports, and company CEO to improve all practices and policies
• Strategically advocate for correct-leveling and leadership roles for those on the team who have consistently over-delivered
• Develop cross-industry partnerships to strengthen ThinkShout’s position in the market and overall value to clients 
• Ensure the growth and innovation of strategic and creative services through ongoing research and publishing
• Speak at conferences and other engagements to enrich ThinkShout’s point of view, brand, and impact.
• Navigate complex client organizational systems and team dynamics to yield strong and long-lasting solutions.
• Partner with executive and leadership teams to establish organizational KPIs and growth targets and track progress against.

Senior Strategy Director – ThinkShout                                                                                                                      January 2020 – March 2020
• Founded ThinkShout’s WonderLab, an interdisciplinary research and design practice that publishes on ethical digital approaches
• Developed and published on the concept of Consent-Based Calibration, an ethical alternative to personalization
• Led the development of ThinkShout’s formal EDI team in partnership with colleagues across the company
• Directed and implemented strategy on a wide range of digital deliverables for client projects, a select list includes: 

• Southern Poverty Law Center’s Hate Map and its recent podcast Sounds Like Hate
• World Resources Institute’s forthcoming global-scale website distribution
• Facing History and Ourselves Back to School Toolkit microsite and engagement strategy
• Freedom House’s iconic Freedom in the World map as well as their numerous reports

• Collaborated across strategy, design, project management, and development teams to make processes more efficient
• Represented ThinkShout at conferences and other speaking engagements to enrich the brand and impact of the organization. 

Senior Strategist – ThinkShout                                                                                                                                October 2018 – January 2020
• Facilitated complex workshops with groups sized from 12 - 80 to identify, surface, and prioritize high-stakes project goals
• Developed company-wide approach to testing and optimization building on existing Google platforms and company practices
• Created first-ever engagement models for existing clients, including innovative approaches to KPI mapping across platforms
• Pushed ThinkShout to be more equitable in its approach to practices and policies regarding race, gender, and sexuality
• Created the Weekly Spark, ThinkShout’s weekly client newsletter outlining must-reads for those working in ethical tech
• Drove all strategy for ThinkShout’s approach to publishing, including a series on Ethical Digital Connections   

Publisher – Bitch Media: Feminist Response to Pop Culture                                                                                            October 2016 – Present
• Oversee and direct all aspects of the organization’s impact and vision, including editorial and financial plans
• Develop organization’s innovative engagement and revenue strategies
• Present organization’s work at conferences and speaking engagements around the world
• Cultivate and establish strategic partnerships within media and business industries
• Drive Bitch Media towards equity through hiring, developing and retaining excellent directors and staff
• Lead teams of cross-department creatives to build new products and strategies for audience engagement
• Constantly push Bitch Media towards change by implementing new tools, questions, and measures of performance
• Build and retain a board of directors and national advisors to raise Bitch Media’s profile and increase our impact
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Director of Strategic Engagement – Bitch Media: Feminist Response to Pop Culture                                            February – September 2016

 
Income
• Create, direct, and implement all aspects of Bitch Media's annual fundraising plan, including subscriptions, membership, individual 

giving, sponsorship, institutional giving, and events
• Evaluate strategies to increase income across all platforms
• Measure and report on all income programs
• Cultivate relationships with high level donors to solicit major gifts
• Build Bitch Media's donor engagement strategy
 
Project Management and Organizational Planning
• Develop planning models that maximize ROI (money and engagement) from all editorial content
• Manage organization-wide digital engagement projects, assembling different teams to complete different projects
• Work with ED and others to develop the strategic plan for organization
 
Innovation
• Identify, direct, and implement innovative platforms and practices with an eye towards engagement
• Question the status quo—challenge conventional ideas about what works or doesn't for all income and engagement programs
• Ensure that when appropriate, Bitch Media's failures and successes are available in digestible formats for other outlets to learn from

Audience Engagement
• Grow the reach and depth of Bitch Media's relationship with its audience
• Set cross-platform engagement narrative and plan (print, digital, audio, email)
• Develop Bitch Media's strategic digital engagement program to move audience up the engagement ladder
• Ensure a consistent voice/brand in communications from the HQ
• Identify and establish relationships with community stakeholders with an eye on collaborative infrastructure projects or funding 

opportunities 

Staff Development
• Manage and support Data and Circulation Manager and Digital Engagement Team
• Identify trainings for staff that are beneficial to our understanding of the media landscape
• Work with ED to plan out evolution of staffing structure as media landscape changes  

Director of Development – Bitch Media: Feminist Response to Pop Culture                                                    September 2012 – January 2016
 
Planning
• Increased organizational budget by 30%, year over year, and exceeded all fundraising goals 
• Create and direct annual development and cultivation plan for all donor levels, across all platforms 
• Direct and manage all income and acquisition programs including sustaining memberships, individual giving, subscription income, 

sponsorships, foundation outreach, annual appeal, direct mail, and events
 
Databases, Systems, and Data Prospecting
• Directed research, acquisition, and development of new fundraising database 
• Identified opportunities for donor profile development through free and paid data sources
• Implemented new gift tracking systems to improve data entry efficiency and accuracy

Team Building
• Designed, hired, trained, and manage a talented team of development staff and interns

Major Donor Programs
• Increased major donor participation by 224% over three years
• Tripled monthly sustaining membership revenue over three years
• Developed and executed strategic outreach models for major donor engagement including all traditional fundraising tactics (direct 

mail, call time, special opportunities for connection, etc.)

Writing, Creativity, Collaboration
• Write, test, and/or build all digital and print cultivation and fundraising campaign materials
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• Build strategic campaigns around high-profile relationships to acquire new readers and increase affinity for the organization, 
including successful campaigns with Kathleen Hanna and Cheryl Strayed

• Execute collaborative campaigns with organizational partners, from progressive media outlets to online advocacy organizations to 
increase Bitch Media’s impact and reach  

Events
• Designed a salon-type program where donors of all levels, artists, and activists join together and contribute to organizational growth 

(financially, personally, collaboratively)
• Manage staff for Bitch on Campus program, a speaking engagement and workshop program that drives revenue for Bitch Media
• Represent the organization on occasional panels, at frequent events, and occasionally, in the media

Reporting
• Assemble weekly, monthly, quarterly, and annual reports to measure ROI and monitor outreach trends 

Deputy Finance Director – Democracy for America                                                                                           January 2010 – September 2012  
 

• Raised more than $2.5 million annually through an array of multifaceted programs
• Strengthened donor affinity through innovative opportunities for connection
• Conducted very successful Call Time, Donor Meetings, and Events across the United States
• Collaborated with progressive partners to develop and execute innovative campaigns
• Prospected data and segmented lists for targeted online fundraising campaigns 
• Drafted, designed and printed comprehensive materials for donors outlining organizational priorities including periodic direct mail 

and annual reports
• Carefully compiled weekly statistics on all programs related to our team’s fundraising efforts 
• Established and managed overwhelmingly successful major donor email program, more than doubling programmatic goals within 

the first year
• Hired, cultivated, and managed a highly motivated team of fundraising staff and interns

Advocacy Writer/Consultant – Corporate Accountability International                                                                    May 2012 – September 2012  

• Synthesized organizational reports and messaging into comprehensive grant proposals 
• Met with members of CAI team to determine best messaging angle for audience
• Wrote and reviewed letters of interest to prospective foundations

National Field Organizer – Democracy for America                                                                                            January 2009 – December 2009  

• Activated thousands of members through social media and national online campaigns
• Worked with 200 groups nationally to forward state, local and national campaigns
• Cultivated, trained and organized new leaders to take action both online and offline
• Collaborated with small team to develop all necessary online and offline field materials
• Established and maintained relationships with organizational partners for collaboration
• Evaluated field programs through extensive internal analysis and external member surveys  

Statewide Field Organizer – Vermont Freedom To Marry                                                                                  November 2008 – January 2009  

• Organized volunteers across the state to advocate through phone calls and email
• Worked with directors to develop and execute comprehensive grassroots advocacy plan

Regional Field Organizer – Vermont Democratic Party                                                                                            May 2008 – November 2008  

• Responsible for volunteer recruitment, training and party building 
• Simultaneously executed multifaceted direct voter contact program in two regions
• Managed crews of up to 200 volunteers at a time
• Developed relationships with key community leaders and built network of progressive leaders 

_______________________________________________ 
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Public Work !I 

• 2021 SXSW, Questioning Personalization is Good for Engagement
• 2020,  ThinkShout’s WonderLab: Introducing Consent-Based Calibration
• 2019, 2020 Online News Association Women’s Leadership Accelerator: Speaker and Mentor
• 2019 Washington State University Vancouver, Guest Lecturer (Media & Society)
• 2018 Oregon Episcopal School, Culture Shock Workshop Leader: Transforming Your Digital Habits 
• 2018 Cohort Member, Online News Associations Women's Leadership Accelerator
• Recognized as one of Media Shift's Top 20 Digital Media Innovators of 2017
• Facebook Never Friended You: Why Building Relationships Beyond The Newsfeed Matters More Than Ever Before | Magazines Canada, 

Toronto - April 2018
• The Two Things That Netflix and NPR Have That You Don't and How To Get Them: Members & Money | NTEN, New Orleans - April, 2018
• MagsWest 2017 Keynote: Facebook Doesn't Care About You Like Your Members Do
• Institute for Nonprofit News INNovation Grant: Turning Readers into Funders
• Folio Magazine Interview: Marketing Execs Share Their Top Priorities for 2017 

 Technical Skills !i 
 
Proficient in most CMS & CRM products, experienced in HTML, InDesign, all Microsoft Office tools, Drupal, Google Analytics, ActionKit, 
WealthEngine, SalesForce, VAN/NGP, Convio, WebEx, GoToMeeting Webinar, Emma, and other tools used for scalable growth  

 Additional Info !I   

Professional Activities  
Online News Association, Member of Women’s Leadership Accelerator (2018) 
Media Shift, Top 20 Digital Media Innovators (2017)
Program Committee Member, The Media Consortium (January 2016 – Present) 
Financial Advisory Board Member, Feministing (August 2013-January 2014)
Steering Committee Member, The Media Consortium (October 2013-December 2014)
Development Committee Member, The Media Consortium (February 2013-December 2013)

Select Workshops and Presentations  
Comprehensive Campaign Finance/Fundraising Training – Democracy for America’s Campaign Academy 2014
Best Practices in Social Media - Exceptional Women in Publishing Conference 2013 
Tools for Online Donors – The Media Consortium Annual Conference 2013
Campaign Fundraising, Budgeting and Reporting  - The Candidate Project 2012

Education 
University of Vermont Class of 2008
B.A., Political Science 
B.A., Sociology  
Minor in English  

Division I Team Captain – Women’s Ice Hockey
Dean’s List

Awards
2008 Student of the Year Award – University of Vermont Center for University-Community Partnerships
2008 Athlete of the Year Award – University of Vermont Women’s Center
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https://online.sxsw.com/event/sxsw-online/planning/UGxhbm5pbmdfMzM1NjUz
https://medium.com/wonder-lab/introducing-consent-based-calibration-72e26d9c84ca
https://journalists.org/2019/02/07/speakers-and-mentors-joining-the-2019-womens-leadership-accelerator/
https://www.oes.edu/student-life/culture-shock
https://journalists.org/programs/womens-leadership-accelerator/
http://mediashift.org/2018/01/mediashift20-recognizing-top-digital-innovators/
https://magazinescanada.ca/pd/magnet/
https://www.nten.org/ntc/program/sessions/the-two-things-that-netflix-npr-have-that-you-dont-and-how-to-get-them-members-money/
http://magsbc.com/project/kate-lesniak-bitch-media/
https://innovation.inn.org/2017/05/16/turning-readers-into-funders/
http://www.foliomag.com/top-trends-marketing/7/

